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Billy Rich         Editor  
Kit  Avid, Premiere, Final Cut Pro 
 

 
Documentary and Factual 

 

 
Neighbourhood Cops: Police on the Frontline   Raw Cut TV   Channel 5 
60 min Observational Documentary 
Following neighbourhood policing teams across Northamptonshire, this series joins the dedicated neighbourhood 
policing teams as they work with local people and communities across the county featuring views from members of 
the local community about crime in their area. 
 
Bomb Squad        Freeform Productions  Channel 5 
60 min Factual Documentary 
A 4-part series following the UK Army & Navy Bomb Disposal teams, including interwoven stories that look into 
historic bombings in the UK & in warzones. 
 
Kent: Garden of England      Britespark East   Channel 5  
2 x 60 min Factual 
Narrated by Bill Nighy, the series journeys deep into the green lands of Kent and explores celebrated crafts and 
emerging cultural hotspots. 
 
Ambulance: Code Red, Series 3       Curve Media   Channel 5  
60 min Documentary                                                              
Documentary series following the work of the West Midlands Ambulance Service, giving an insight into the life and 
death incidents faced by specialist emergency response teams. 
 
Unearthed, Series 6        Windfall    National Geographic 
60 Documentary            
UNEARTHED investigates new evidence that reveals the myths and mysteries behind ancient civilizations and the 
iconic megastructures they built. 
 
Salvage Hunters: The Restorers, Series 4   Curve Media    Quest /  
60 min Factual Entertainment           Discovery 
This series looks inside the fascinating workshops of some of the country’s most celebrated crafts people. Bringing 
back artefacts from the brink of the bonfire is no easy task and these expert artisans rescue everything from sofas, 
chairs and tables to high-value fairground memorabilia. Sharing trade secrets, they reveal exactly what it takes to 
transform decrepit heirlooms into desirable household objects. 
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Our Finest Hours       Tomos TV   BBC1 
2 x 30 min Documentary 
As Covid-19 presents the UK with its biggest challenge since the Second World War, Sophie Raworth looks at how we 
have responded to adversity in the past. 
 
Police Interceptors        Raw Cut TV   Channel 5 
6 x 60 min Factual 
Documentary series profiling the work of high-speed police units across Britain. 
 
Sewermen        Label1    Channel 5 
2 x 60 min Observational Documentary 
Following workers at United Utilities, one of the UK's biggest water companies, who work to keep the country's 
vital sewer systems running free. 
 
UK Cops: Bodycam Squad      Raw Cut TV   Really, Dave 
9 x 60 min Factual 
Body camera footage from police officers provides an insight into the world of policing in Staffordshire and 
Nottinghamshire. From the serious to the surreal, captured on tape are the raids, arrests and the potentially 
life-threatening situations that police find themselves in every day. 
 
Pilgrimage: Road to Santiago     CTVC    BBC2 
60 min Documentary 
Three-part travelogue series featuring seven famous faces as they embark on a mediaeval pilgrimage, the 
Camino de Santiago. 
 
Tricks of the Restaurant Trade       Betty TV    Channel 4  
3 x 30 min Factual 
This series explores how to get the best quality food and service at restaurants, and reveals the techniques 
restaurants can use to get us to spend more money. 
 
Can't Pay? We’ll Take it Away!      Brinkworth Films   Channel 5  
60 min Factual  
Popular series revealing the dramatic stories of British people on the sharp end of bad debt. 
 
Everest Rescue       Betty TV     Discovery  
2 x 60 min Documentary 
Series following the extraordinary work of the Himalaya's high altitude helicopter rescue pilots. Everest Rescue puts 
the viewer on the frontline helis on search & rescue and humanitarian missions across the Nepali Himalaya. 
 
World War Weird        Wag TV     Yesterday  
6 x 60 min Documentary  
VT’s. An archive/ talking head series that explores the most mysterious and unexplained events of both World Wars. 
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Bizarre ER          Maverick Television   E4  
10 x 60 min Observational Documentary  
VT’s. From the unusual to the downright bizarre stories from Britain’s Emergency Rooms. 
 
Undercover: Nailing the Fraudsters      Curve Media    Channel 5  
3 x 60 min Documentary  
New series with journalist Paul Connolly in which he goes after some of Britain’s most outrageous fraudsters. 
 
Separated at Birth        CTVC      TLC 
60 min Documentary  
This series follows the emotional and surprising stories of families reunited years after being adopted, abandoned, 
stolen or switched at birth. 
 
Trauma Doctors        Curve Media    Channel 5 
3 x 60 min Factual  
Featuring stories of life and death, Trauma Doctors follows an elite team of doctors as they diagnose and treat 
patients at one of the UK’s leading trauma centres. 
  
The 10 Faces of Michael Jackson      Optomen     Channel 5  
60 min Documentary  
Documentary charting the ever-changing face of Michael Jackson throughout his life and career. 
 
On the Road with Richard Wilson     Curve Media     ITV  
3 x 30 min Factual  
Richard Wilson embarks on a road trip in his Daimler around various countries using the old Shell Guides to the UK. 
 
Claimed and Shamed, Series 4        Cineflix    BBC1  
5 x 30 min Documentary  
Documentary series that casts a covert eye over the ever-growing problem of insurance fraud, and sees outlandish 
claimers as they're caught out on camera. 
 
The Secrets of Branding       Brook Lapping   BBC Worldwide  
4 x 50 min Documentary  
Series unveiling the secrets behind creating brands such as Coca Cola, IKEA and Dyson. Exploring why some brands 
succeed and some don’t, how to create a new brand, and the very latest techniques and marketing strategies in 
Europe and America to create, develop and sometimes ‘refresh’ existing products to attract a new generation of 
consumers. 
 
Myth Hunters: The Lost Durchman's Mine     World Media Rights             History Channel  
60 min Documentary  
The story of Adolph Ruth who set off into the Superstition Mountains of Arizona in 1931 in search of the location of 
a rich gold mine. His skull was found 6 months later with two bullet holes in it. Had he found the lost mine? 
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The Culture Show: Skyfall Special      BBC      BBC 1  
60 min Documentary  
Special edition focusing on Sam Mendes’s new feature film, Skyfall. 
 
Nazi Titanic         Blink Films    History Channel  
90 min Feature Documentary  
The amazing and unknown story of one of the most bizarre chapters of WWII. In the middle of the war, Nazi 
propaganda minister Joseph Goebbels, who was fascinated by the Titanic, decided to make a movie based on the 
sinking of the ship. 
 
Panorama: Illegal Immigrants in Limbo     Tiger Aspect    BBC  
30 min Taster Tape  
Investigative documentary highlighting the plight of homeless illegal immigrants who want to return home, but can’t 
through lack of documentation.  
 
The Unbelievable Truth       Zig Zag     Discovery  
60 min Documentary  
Series on the lives of people with extraordinary physical anomalies around the world. This episode features a young 
boy in Uganda with a congenital condition causing his legs to grow abnormally large to the rest of his body. 
 
Dispatches: Life Below the Poverty Line    Blakeway    Channel 4  
60 min Observational Documentary, Additional editor. 
Investigative documentary showing how residents of a Nottinghamshire housing estate are pulling together to look 
after their poorest members. 
 
Amy Winehouse: The Untold Story     Barcroft   Channel 5  
60 min Documentary  
Fast turnaround documentary and tribute to Amy Winehouse. Exclusive interviews also reveal the stories behind the 
headlines that dogged her career.  One of 3 Editors. 
 
Filthy Rotten Scoundrels       Leopard Films    BBC  
30 min  Documentary  
Series following the Environment Agency and police as they track down environment criminals. 
 
Up For Hire         Love Productions   BBC 3 
Documentary  
The BBC tackles one of Britain’s biggest issues – youth unemployment. Over four nights, Richard Bacon and Tina 
Daheley talk to industry experts about the best ways to find work. 
 
Venice Biennale         ZCZ      Channel 4 
4 x 3 min Short Film  
4 short films for Channel Four’s 3-minute wonder strand exploring  the world  famous  art exhibition in Venice, 
presented by Waldemar Januszczak. 
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Building of the Year            Channel 4 
Numerous VT insert films profiling architectural projects nominated for the annual RIBA Stirling Prize for Building of 
the Year. 
 
Young At Art            Channel 4 
Four short films documenting award-winning art projects for National Children’s Art Day. 
 
Picasso: Magic, Sex & Death      ZCZ      Channel 4 
Assistant Editor 
Critically acclaimed three part series on the life of Pablo Picasso, presented by John Richardson 
 
Entertainment 

 

 
World’s Strangest        Boundless    Discovery  
6 x 60 min Entertainment  
Factual Entertainment series exploring the world’s weirdest places, people and things. 
 
You Have Been Warned       October Films    Discovery  
2 x 30 min Entertainment  
Scientists create a top 20 of amateur scientific stunts performed on Youtube by members of the public. 
 
Saints and Scroungers       Flame TV     BBC1 Daytime 
45 min  
Series following fraud officers investigating benefit cheats, whilst also telling the stories of people in genuine need 
of welfare. 
 
The 50 Greatest Magic Tricks      Objective Productions    Channel 5  
240 min Entertainment, Additional editor  
End of year countdown of the greatest TV magic tricks of all time, from the astonishing set pieces of Penn and Teller, 
to the mind-bending of Derren Brown and the street magic of David Blaine. 
 
Celebrity Shock List       Objective Productions   Channel 5  
240 min Entertainment, Additional editor 
End of year show highlighting the most scandalous celebrity moments of the year. 
 
Your Style in His Hands      Maverick   Discovery  
60 min Entertainment, Additional editor  
Hapless boyfriends and husbands try to give their partners the makeover of a lifetime. 
 
 
 
 

 
Uniting creative minds 

mailto:longform@blueberrycreatives.co.uk


 

 

  
020 7199 3850 
bookings@blueberrycreatives.co.uk 
 

 
Best Of Friends II & III       Talent TV   BBC  
20 x 30 min Entertainment  
Presenter-led children’s entertainment programmes filmed around the UK and South Africa. Each week, five kids’ 
friendships are  tested as  they embark on a treats and tasks adventure. 
 
National Children’s Art Day       ZCZ      Channel 4 
Series of short films documenting art projects awarded prizes for National Children's Art Day. 
 
Idlewild: Skye High             Channel 4  
15 min 
Fifteen-minute film following the Scottish band Idlewild as they tour the Highlands. 
  

Commercials & Promos 
 

 
P20 Sun Lotion Commercial           National Geographic 
30 sec Director, Camera, Editor         Discovery  
Commercial made for the Danish company Riemann, shot on location in Kenya. Also, numerous sponsorship idents.  
  
Bulgaria Tourism            National Geographic 
60 sec              
Commercial to promote Bulgaria as a historical and cultural country of significance. 
 
Star Alliance / UNESCO          National Geographic 
60 sec              
Ident promoting a conservation project in Brazil, sponsored by Star Alliance in collaboration with UNESCO. Also, 
extended short film for Star Alliance website. 
  
South Africa tourism Commercial         National Geographic 
2 x 60 sec             
Commercials promoting South African Adventure holidays. 
  
My Tribe             Discovery  
Series of ident films for Discovery Europe used to promote a new documentary strand. 

 
Corporate 

 

 
Microsoft  
Presenter-led roving reports and talking head interviews at Microsoft’s annual Tech-Ed and IT Forum event in 
Barcelona for streaming on the company’s Virtual Side website. 
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Marks & Spencer 
Films for the Annual Manager’s meeting to demonstrate the intended marketing strategy for thr Christmas product range. 
  
Nissan  
Insert films for the annual Nissan Dealers event to illustrate new product ranges and the company’s intended 
marketing strategy. 
  
Fiat  
Insert film for internal use to highlight what customers expect from their Fiat dealerships. 
 
Sony Ericsson  
Annual Managers’ Event filmed for internal distribution. 
 
Thomson Holidays 
Several films used to promote Thomson’s Cruise Ships issued on DVD. 
 
National Health Service 
Director, Camera, Editor. Film produced to highlight how the Newborn Deaf Screening Service can be improved for 
its users, for NHS Management 
 
Tower Hamlets Arts and Music Service  
A series of promotional videos for Tower Hamlets Arts & Music Service, to illustrate the services they offer to 
schools and colleges in the borough. 

 
Web Television 

 

  
Microsoft         Clear Blue Productions 
A series of presenter-led roving reports and talking head interviews at Microsoft’s annual Tech-Ed and IT Forum 
event in Barcelona and Berlin for streaming on the company’s Virtual Side website. 
 
AC Nielsen         Clear Blue Productions 
Internal film demonstrating the marketing research company’s achievements over the year. 
 
British Museum 
Five films profiling artists exhibiting at the British Museum’s Statuephilia Exhibition, including Damian Hirst, Anthony 
Gormley and Marc Quinn. 
 
Car Magazine 
Several car-related films, including the 24-hour race at the Nürburgring in Germany. 
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Monocle Magazine 
Several films focusing on design, business and culture. Topics include the UK’s creative industries, Formula One 
motor racing, and the Architecture Biennale in Venice.  
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